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INTERNATIONAL TOURISM TRADE FAIR
A JOURNEY INTO THE FUTURE OF THE TOURISM INDUSTRY!

From 10-12 October 2025, Ptak Warsaw Expo hosted the TT Warsaw International Tourism Trade
Fair — one of the most important events for the tourism sector in the region. The fair brought together
travel agencies, tour operators, national representatives from home and abroad, as well as industry
experts, showcasing the latest offers and trends in tourism. TT Warsaw 2025 served as a platform for
knowledge exchange, experience sharing and business networking, reaffirming its position as a key
event for professionals in the tourism sector.

l EVENT STATISTICS:

15 000 m? 19 680 201 25

Exhibition Space Visitors Exhibitors Speakers
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KEY REASONS WHY VISITORS ATTENDED

TT WARSAW 2025

Exploring tourism offers Building business Comparing offers from various
relationships travel agencies and hotels
Participating in conferences, Monitoring competitors’ Purchasing or planning

workshops and presentations activities to purchase tickets, tours
and insurance
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Sportu i Turystyki
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Polish tourism in 2025 is developing at a dynamic pace — in the first half of the
year, the number of tourists increased by 11.6%, while the number of overnight
stays rose by 8.5%. This year's partner country of the trade fair is Uzbekistan
— the jewel of Central Asia, renowned for its captivating Silk Road heritage,
exceptional landscapes and the warm hospitality of its people. Deputy Minister
Ras also met with the Ambassador of the Republic of Uzbekistan to discuss the
development of tourism cooperation between our countries.




INDUSTRY EVENT HELD AS PART OF TT WARSAW 2025

—— SPEAKERS
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' MARKETING & PR

We are implementing a comprehensive marketing and PR campaign designed to reach key decision-makers
in the tourism industry, including representatives of travel agencies, tour operators, tourism organisations,

hotels and institutions supporting the development of the tourism sector. Our activities include cooperation
with industry partners, advertising placements and editorial publications in leading media, mailing campaigns,
online and social media promotion, as well as direct mail initiatives. In addition, we invest in Google and
Facebook advertising to maximise the reach, visibility and attendance of TT Warsaw 2025.

' WHAT PR CONTENT HAS BEEN PREPARED?

63 1,7 MLN 560K €

Media publications Promotional content AVE of material
views distribution

' THANK YOU TO OUR MEDIA PATRONS
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SPEAKERS

TT Warsaw 2025 partners play a key role in strengthening e ~N
the prestige, reach and international profile of the event. Through
their involvement, the fair becomes an even stronger platform
for promotion, knowledge exchange and business growth in the
tourism industry. The joint efforts of partners and organisers create
a space that fosters the development of valuable relationships, m
the presentation of the latest trends and the reinforcement of TT

Warsaw’s position as one of the most important tourism events \_ )
in the region.

‘ COUNTRIES THAT JOINED US
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' THE ROLE OF TT WARSAW 2025 PARTNERS

TT WARSAW



. AWARDS AND DISTINCTIONS
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On the first day of TT Warsaw 2025 International Tourism Trade Fair at Ptak Warsaw Expo, the official
Trade Fair Medal Ceremony took place, bringing together representatives of leading companies,
institutions and organisations from the tourism sector. The purpose of the event was to honour
innovative projects, products and initiatives that contribute to the development and promotion of the
tourism industry in Poland and worldwide.

—— TRADE FAIR EXHIBITION

Polish Airlines LOT Calabria Region

Marshal’s Office of the Mazowieckie Voivodeship Grupa Falco

Embassy of Rwanda in Poland Regional Tourism Organisation
Embassy of Uzbekistan in Poland of the Swietokrzyskie Voivodeship
Embassy of Romania in Poland KrakéwForYou

It was a prestigious part of the fair, highlighting the expert character of the event and promoting brands
that actively shape the future of tourism. The awarded stands confirmed the quality, innovation

and contribution of distinguished companies and institutions to the development of the Polish and
European tourism market.
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UFI
THE GLOBAL ASSOCIATION
OF THE EXHIBITION INDUSTRY

UFI is the global association of the world’s leading trade show organisers and fairground owners, as well as the major
national and international exhibition associations. UFI endorses Ptak Warsaw Expo as an organiser of international
trade fairs.

CONTACT WITH OUR TEAM

media3@warsawexpo.eu

+48 518 739 124

Social Media Channels
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